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Angel to Demonstrate How Retailers Can Create a
Personalized Customer Experience at NRF

Vienna, VA — January 16, 2012 — Angel, a leading provider of enterprise-focused, cloud-
based Customer Experience Management solutions, today announced it will focus on
how retailers can create a better customer experience at the National Retail Federation
BIG Show 2012. As more retailers communicate with their customer bases on the
phone, on the Web and over social networks, Angel will demonstrate at booth #3022
how retailers can securely leverage each channel to create more personalized customer
interactions.

“Good enough customer service just no longer cuts it for Retailers,” said Don Keane,
Vice President of Marketing at Angel. “Retailers are struggling to differentiate themselves
in an increasingly competitive market, all while trying to keep costs low. Creating a
customer experience strategy that focuses on multiple channels is imperative to helping
retailers customize each customer interaction and build stronger brand loyalty.”

Angel anticipates the following trends will be top priorities for retailers at NRF 2012:

* Analytics — As retailers look to enhance the customer experience while reducing
costs, having on-demand analytics and background insight on past customer
purchases and interactions can enable retailers to create a personalized
customer interaction strategy.

* Location services — Emerging location-based services are giving retailers the
ability to efficiently direct inbound calls based on location to the appropriate
resource within the business as well as quickly help customers locate a retail
store, ensuring the customer receives targeted services.

* Security — With retailers communicating with their customers on different
channels, data and transaction security continues to remain a major focus and a
key component to building trust and loyalty with the customer base.

Angel works with 40 retail companies, including 10 of the top 100 U.S. retailers, and will
demonstrate how retailers can build enterprise-wide strategies around these trends and
leverage cloud-based customer experience management tools to efficiently manage the
entire life cycle of any customer interaction on the phone, regardless of the channel.
For more information on Angel, please visit: http://www.angel.com/.

About Angel

Angel is a leading provider of enterprise cloud-based customer experience management
solutions, including Caller First focused Interactive Voice Response (IVR) and Contact


http://www.angel.com/
http://www.angel.com/products/
http://events.nrf.com/annual2012/public/enter.aspx
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Center solutions. These solutions enable enterprise organizations to quickly deploy
voice, SMS, chat and business intelligence (Bl) applications. More than 1,000 customers
worldwide turn to Angel's proprietary customer engagement technology to power
customer experience, marketing and sales needs. Angel's solutions are built on an on-
demand, software-as-a-service (SaaS) platform and require no investment in hardware,
software, or human resources, balancing the need for high quality communications with
affordable pay-as-you-go pricing.
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