Angel ¢/

REDEFINE VOICE

Donald Keane Named Vice President of Marketing and Product
Strategy of Angel

McLean, VA - July 27th, 2009 — Angel, a leading provider of enterprise business voice
solutions, today announced the appointment of Donald Keane as Vice President of Marketing and
Product Strategy. Keane brings over 18 years of successful business and brand building
experience at a number of world-class technology, software and Internet companies. Keane’s
background offers a highly nuanced understanding of how to position and scale growth
companies and a deep background in product management and product strategy.

Prior to joining Angel, Keane served as VP of Marketing and Sales at RingCube Technologies, a
leading provider of desktop virtualization solutions for the enterprise market. Keane was VP of
Marketing at LegalMatch, a SaaS solution for professional service providers in the Bay Area, and
served as Managing Director with global brand responsibilities at EarthLink. Other marketing
leadership positions include roles at Intuit, General Mills and Rust-Oleum.

A 1993 graduate of the Anderson Graduate School of Management at the University of California,
Los Angeles with a Master of Business Administration, Marketing, Keane earlier received a B.A.
degree in political science (1988) from Hamilton College. He also sits on the board of Leadverse,
Inc., a lead generation company in San Francisco.

“Angel is continuing its fast growth in the enterprise market with our innovative contact center and
IVR solutions. Don brings a wealth of knowledge about sales, marketing and product strategy,
and we are excited for him to help us grow and meet important company milestones,” said Dave
Rennyson, President and COO, Angel.

About Angel

Angel is a leading provider of on-demand call center and Interactive Voice Response (IVR)
solutions, which enable organizations to quickly deploy enterprise-level telephony applications.
More than 1,600 customers turn to Angel's proprietary Voice Site technology to power customer
service and marketing functions using intelligent speech recognition that can automate most
phone-based interactions. Angel’s solutions are built on the Software as a Service (SaaS)
platform and require no investment in hardware, software, or human resources, balancing the
need for high quality communications with affordable pay-as-you-go pricing. For more
information, visit http://www.angel.com.
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